ceremonies, theming and

nent options, McKenzie's

:ations marketfing

1d also means he can

ynote presentations and

hops covering a wide
variety of topics. His varied
background also includes television

events in New Zealand and
Australia and says you just never
know if he'll turn up as himself or
one of the many characters he has
developed for corporate events and
festivals.

McKenzie has posed as part of
the waiting staff and even as a

Powerful performance: you never know if John McKenzie will turn up as

himself or one of the many characters he has developed.

Mix and match

Canterbury Brewery has
introduced a new way to liven up
your next meeting or social group

outing.

down. And the right beer can
accompany some foods more
appropriately than wine and can be
used to great effect in cooking.”

AALUFLLEY LA LLILADLALL, CRLILE LALL 1AL BT
sporting events such as the Coast to
Coast, Le Race, the Christchurch
Marathon, the Festival of Cycling
and Allison Roe’s Run to Heal
women's fun runs.

He says one of the first things a
conference has to do to ensure they
get a return on their investment is
decide who will be the MC.

“An MC's role is to make
themes, transitions, and event
logistics look seamless. A good MC
is the cement keeping dozens of
pieces fogether.

“Effective planning and good
communication with your MC
brings confidence to the event.”

With a background that includes
three years as Telecom's corporate
South Island event manager,
McKenzie understands the
organisational elements that are at
the heart of an event, which he says
helps enormously when it comes to
working as a professional MC.

Cookie Time approached
enthuse and McKenzie last year to
work on its Christmas Cookies
sales conference and campaign and
according to Cookie Time’s general
manager Lincoln Booth he
exceeded their expectations.

Enthusiast: John McKenzie er
Cookies sales conference.

“His energy, enthusiasm,
creativity and obvious passion t
make a difference for us was
impressive, and the end result v
an incredibly successful
conference, and more importan
this translated into outstanding
sales resulis.

“I was extremely impressed’
John's attention to detail, his
creative drive and professionali

“He developed and ran our s
training, organised the entertair
ment — including the theming &
concept — and generally added
X-factor.

“He was a pleasure to work

beer with fooc

first-class beer and what to look for
when tasting, from a specially
trained beer ambassador.

“We provide cocktail food like







