because their associates
are going,” says Kelly.
New Zealand'’s destina-
tion advantage is support-
ed by the Government’s
1009 Pure New Zealand’
message, and the con-
tinuing impact of The
Lord of the Rings.

“They haven’t released
all three parts in Japan
yet,” reminds Kelly. “We'll probably see a ripple effect from
The Lord of the Rings for the next five to 10 years.”

Kelly then looks through the organisers’ glasses: “Firstly, the
conference organiser must make sure they have the support of
the executive part of their organisation,” he says. “Secondly
they must have the infrastructure, and thirdly they must have
a quality of room that meets the needs of the association.”

Air flight capacity is also important to organisers, says Kelly:
“Say it’s a conference for 1500, they must be able to fly 1500
delegates into that site over a day, or two maximum.”

McKenzie also sees infrastructure as important, saying
organisers look at proximity to venues, city layout and facili-
tics. “Nobody wants to spend an hour in a bus getting to the
conference venue,” he says.

While some, like Auckland’s Hyatt Regency provide ac-
commodation and convention facilities — recently enlarged

‘\ John McKenzie does Austin Powers.

Entertainment that cuts through is becoming a key part of conferencing.

ues —
= “It’s
1 you
time!
rice-
WaterhouseCoopers,”
says Simpkins, “because
there wasn't anything they
wanted to use that they
hadn’t done before.
“These things are usually annual,”
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fixture at corporate events. Enthuse's

says Simpkins. “You just don’t want
to keep going to the same place.”
Coming up with fresh venues is
an interesting challenge. For last
year’s antique fair at the Ellerslie

A\

Convention Centre, the organisers wanted to do something a
little different. The Convention Centre is part of the Ellerslie
Racecourse complex, so they decided to have the fair in the
horse stalls.

“We were thinking, how the hell can you have a conference
in here? It smells of horse...” (at the last moment, Ellerslie
Convention Centre director Craig Fenwick remembers his
words are going in print). At first the team was sceptical, but
they cleaned it, layed some carpet and it was a great success,
recalls Fenwick. “As an added capacity to this event centre it’s
massive; it probably fits 1000 to 1200 people.”

Mark Ferguson, famous (or infamous?) for hosting reality
TV show Living the Dream, has a day job crearing business
theatre through his company Ovation. Ferguson provides the
theatrics, while logistics are provided by Eventive, headed by
Marina Nola.

Want to add ‘WOW'’ to your next conference?

Add Creative Functions!

&« Venue * Theming ¢ Entertainment  Food & Beverage

Tel: (09) 361 3613 Fax: (09) 368 4136
Email: conference@creativefunctions.com

Halsey Street, Viaduct Harbour,
PO Box 90041, AMSC, Auckland.

0000
002 ®

Creative Functions
ENTERTAINMENT &

Web: www.creativefunctions.com THEMING SPECIALISTS




